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EARLY ADOPTERS ALREADY WINNING BIG
AND PROVING SOLUTIONS WORK
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LEADERSHIPHD IN COMP SCIENCE,
UNC MBA, HARVARD.

20+ YEARS OF DATA MGMT EXPERBZNNEE
OF AMERICA, BCBS, CVS, UNC
HOSPITAL, MICROSOFT, IBM, NORTEL.

HIGH ROIRAPID IMPLEMENTATION,
LOW TCO, NONECHNICAL USER FOCUS,
IT REQUIREMENTS.

TECHNOLOGAVAILABLE FOR y
MICROSOFT, ORACLE, IBM PLATFORMS. MaS

LET US PROVE IT TOYGUART AN ASSESSME
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