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Master title styleVISION: SHARPER CUSTOMER FOCUS

²Ŝ ƘŀǾŜ ǘƻƻ Ƴŀƴȅ ŎǳǎǘƻƳŜǊǎΩ ŜƳŀƛƭǎΣ 
tweets, and facebookposts telling us 
what they think, and we cannot respond 
in time.

We want customer suggestions on 
merchandizing and product features, but 
how would we summarize, structure and 
evaluate millions of communications?  

How do we ensure our service team uses 
appropriate language in email and IMs 
and does not release confidential 
information improperly?

VOICE OF THE 
CUSTOMER
AUTOMATION

LARGE VOLUME 
DOCUMENT 
ANALYSIS

IN/OUTBOUND
EMAIL/IM 
MANAGEMENT

TEXT COMMUNICATION BRINGS YOUR CUSTOMER INTO FOCUS 
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PROFITABILITY

SATISFACTION

BRAND LOYALTY 

RETENTION

POSITIVE BUSINESS OUTCOMES

²I!¢Ω{ Lb L¢ 
FOR ME AND 
MY CUSTOMER?

RELATIONSHIP

QUALITY

REVENUE

FOR MAXIMUM ROI  INTEGRATE STRUCTURED TRANSACTION 
AND UNSTRUCTURED TEXT DATA 4 of 11
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REQUIRED CAPABILITIES

UNDERSTANDING AND PREDICTING CUSTOMER BEHAVIOR  REQUIRES 
w9!5LbD ¸h¦w /¦{¢ha9w{Ω ¢9·¢ a9{{!D9{ !b5 ¢w!b{!/¢Lhb{

CRM

A/R

POS +
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HOW THEY(PARTIALLY) DO IT

BI 1.0: STRUCTURED DATA ANALYSIS MISSES OUT ON  MANY 
CUSTOMER INTERACTIONS, NEEDS AND SENTIMENT

COLLECT STRUCTURED DATA
ANALYZE TRENDS
OBSERVE STATISTICAL PATTERNS

A/R

POS

CRM
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HOW WEDO IT

BI 2.0: TEXT AND TRANSACTION ANALYSIS TOGETHER 

PROVIDE MORE VALUE THAN EACH ALONE

INTEGRATEDVOICE, TEXT, EMAIL, IM, SMS
WITH STRUCTURED POS, CRM, A/R DATA
TO BUILD CUSTOMIZABLE SOLUTIONS

A/R

POS

CRM
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BEHAVIORAL ANALYTICS  INTEGRATES TEXT AND TRANSACTION 
ANALYSIS TO MEET MOST IMPORTANT MARKETING METRICS

HOW WEDO IT BETTER

DB NEUTRAL
CLOUD- READY

NON-TECHNICAL 
USER ENABLED

CUSTOMIZEABLE 
INDUSTRY-SPECIFIC 

TAXONOMY

REAL-TIME
INTERACTIVE

REPORTS

TRY IT
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SEGMENT

SENTIMENT
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T
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https://rs2k801.discountasp.net/ReportServer/Pages/ReportViewer.aspx?/mindentcom0/reports/gs_03_Main&rs:Command=Render
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WHO IS TRYING IT?

EARLY ADOPTERS ALREADY WINNING BIG 

AND PROVING SOLUTIONS WORK

CONSERVATIVE                   

HIGH
VALUE

LOW
VALUE

SMALL 
BUSINESS

INSURANCE

PHARMA

XINHUA

WSJ 

EARLY ADOPTERS                   
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REVOLUTIONIZE YOUR MARKETING INSIGHT 

WITH 20 YEARS OF BUSINESS INTELLIGENCE EXPEREINCE

WHY NOW?

BUSINESS
DRIVERS
ÅREVENUE
ÅPROFIT
ÅRETENTION
ÅCUSTOMER 

EXPERIENCE
ÅQUALITY
ÅRELATIONSHIP
ÅSPEED-TO-MKT

TECHNOLOGY
ENABLERS

ÅNLP MATURES
ÅSTABLE BI  

PLATFORMS
ÅCLOUD 
ÅDATA VOLUME
ÅXML
ÅSAAS
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WHY US?

LEADERSHIP:PHD IN COMP SCIENCE,
UNC MBA, HARVARD. 

20+ YEARS OF DATA MGMT EXPERIENCEBANK 
OF AMERICA, BCBS, CVS, UNC 
HOSPITAL, MICROSOFT, IBM, NORTEL.

TECHNOLOGY:AVAILABLE FOR 
MICROSOFT, ORACLE, IBM PLATFORMS.

HIGH ROI:RAPID IMPLEMENTATION, 
LOW  TCO, NON-TECHNICAL USER FOCUS, LOW 
IT REQUIREMENTS.

LET US PROVE IT TO YOUτSTART AN ASSESSMENT
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